
LEAD GENERATION
OVERVIEW



MY BUSINESS BACKGROUND

• Co-Founder – The Original Business Club - 2021

• Founder – Joseph Creative Business -2015

• Co-Owner Rosedale Letting Agents – 2011

• Co-Owner – MPSK -2010

• Co-Founder – Rosedale Property Agents -2002



QUESTIONS
PLEASE DROP YOUR QUESTIONS INTO THE CHAT AND I’LL ANSWER AT THE END 



• ATTRACTION MARKETING

• WHY WOULDN’T YOU WANT TO BE THERE?

• COST?

• START WITH AS LITTLE AS £200 PPC SPEND

• ROI





HOW DOES GOOGLE GIVE RESULTS?

• GOOGLE SEARCH RESULTS LOOK FOR LOCAL PAID ADVERTISERS

• GOOGLE IS NOT A SEARCH ENGINE

• SEO – DOESN’T WORK, SIMPLE

• RESULTS ARE DETERMINED BY QUALITY SCORE AND BEST BID

• NOTE: QUALITY SCORE TRUMPS BIDDING

• GOOGLE FUNDAMENTALLY WANTS YOU TO GET GREAT SEARCH RESULTS

• TRY BING AND SEE THE DIFFERENCE



• MOST IMPORTANT FACTOR IS QUALITY SCORE.   /10

• THIS IS HOW GOOGLE SCORES YOUR LANDING PAGE TO THE KEYWORDS

• IT IS FUNDAMENTAL, FAIL HERE AND ALL ELSE FAILS TOO

• HOW RELEVANT IS YOUR KEYWORDS TO THE LANDING PAGES

• THE MORE RELEVANT THE HIGHER THE SCORE

• THE HIGHER THE SCORE – THE CHEAPER THE CLICK. (PPC)

QUALITY SCORE





HOW TO IMPROVE YOUR QUALITY SCORE

ENSURE YOUR URL HAS THE KEYWORDS WITHIN IT

https://www.e-tcs.co.uk/services/pat-testing-services/

ENSURE YOUR KEYWORDS ARE IN THE MAIN HEADLINE OF YOUR PAGE

AVOID USING TOO MANY KEYWORDS PER ADVERT / LANDING PAGE

MENTION KEYWORDS IN CONTENT BUT NOT MORE THAN 3%

TAG YOUR IMAGES TO ENSURE GOOGLE CAN UNDERSTAND THE IMAGES

MAKE SURE YOUR PAGES LOAD WITHIN 2 SECONDS

https://www.e-tcs.co.uk/services/pat-testing-services/


KEYWORD MATCHING

EXACT MATCH – [WEBSITE DESIGN]

PHRASE MATCH – “WEBSITE DESIGN”

BROAD MATCH – WEBSITE DESIGN



NEGATIVE KEYWORDS

WHEN USING PHRASE MATCHING OR BROAD MATCHING YOU WILL NEED

TO USE NEGATIVE KEYWORDS

NEGATIVE WORDS STOP YOU APPEARING IN THE WRONG SEARCHES

EXAMPLE:

JOBS / FREE / APPRENTICES / BUILD YOUR OWN 



FREE EVENT 25TH MARCH 2021

https://events.josephcreative.co.uk



EMAIL MARKETING

• GOLDEN RULE – KEEP IT PERSONAL

• USE FIRST NAME ON ALL COMMUNICATIONS

• STOP USING GRAPHICS

• STOP MAKING YOUR EMAILS  LOOK LIKE MARKETING

• USE SEGMENTATION – CUSTOMER / PROSPECT / INDUSTRY / SERVICE

• USE CLICK LINKS TO TRACK ACTIVITY

• ADD VALUE



EMAIL MARKETING
FAQS

• HOW FREQUENT SHOULD I EMAIL?

• CUSTOMERS – MINIMUM MONTHLY

• PROSPECTS – FORNIGHTLY

• OPEN RATES

• CLICK THROUGH RATES

• WHAT SOFTWARE CAN I USE?



LAUNCHED 2002 BY REID HOFFMAN
PURCHASED BY MICROSOFT IN 2016, $26 BILLION
630M  WORLDWIDE PROFESSIONAL USERS
22.8M UK USERS
48% ACTIVE USERS
44% USE A PREMIUM SERVICE



277% MORE EFFECTIVE



YOUR PROFILE



BUILDING YOUR TARGET AUDIENCE



SALES NAVIGATOR – 22 FILTERS



LINKEDIN POINTS SYSTEM



SETTING UP AN EVENT ON YOUR LINKEDIN COMPANY PAGE
WATCH THIS VIDEO



ADD YOUR POSTS INTO YOUR PERSONAL PROFILE
80% OF CONNECTIONS TAKE A LOOK AT YOU
WATCH THIS VIDEO



NAME PRONUNCIATION



UPCOMING EVENTS – 11TH MARCH 2021

FREE EVENT - LINKEDIN MASTER YOUR PROFILE



SOCIAL MEDIA PAID ADS

WHY PAY FACEBOOK FOR ADVERTISING?

ONLY 5.2% OF FOLLOWERS SEE YOUR ORGANIC POSTS

DON’T BOOST YOUR POSTS

USE FACEBOOK BUSINESS MANAGER

1.82 BILLION USERS LOGGING IN DAILY



SOCIAL MEDIA PAID ADS

USE VIDEO ON YOUR PAIDS ADS – FACEBOOK GIVES VIDEO PRIORITY

UNDERSTAND WHAT YOU WOULD LIKE OUT OF THE ADVERT
WEBSITE VISITORS / FORM FILLING / LINKS TO EVENTS

CREATE CAMPAIGN GOALS

ADD A FACEBOOK PIXEL TO YOUR WEBSITE



WEBINARS

• VIRTUAL LEARNING
• HUGE GEOGRAPHICAL REACH
• GREAT ADDED VALUE
• SHOWS OFF YOUR EXPERTISE
• ZOOM MAKES IT EASY
• USING EVENTBRITE IS SIMPLE
• ENHANCES YOUR PERSONAL PROFILE



NEWORKING & BUSINESS CLUBS

• GREAT WAY TO MEET LIKE-MINDED BUSINESSPEOPLE
• COLLABORATE WITH NEW BUSINESSES
• MAKE NEW FRIENDS & SOCIALISE
• WRITE NEW BUSINESS
• GAIN REFERRALS
• FANTASTIC FOR PERSONAL DEVELOPMENT
• FIND NEW SUPPLIERS



LEAD GENERATION - PREDICTABILITY



OVER 20 EVENTS DURING 2021

• https://events.josephcreative.co.uk



MASTERMIND & CONSULTANCY 2021

• GUARANTEED RESULTS OR MONEY BACK

• Mastermind Group 

• https://events.josephcreative.co.uk

http://www.josephcreative.co.uk/events
http://www.josephcreative.co.uk/events
http://www.josephcreative.co.uk/events


Q & A 

• RESPONSE TO CHAT QUESTIONS



CONTACT US

• JOSEPH@JOSEPHCREATIVE.CO.UK

• WWW.JOSEPHCREATIVE.CO.UK

• 01733 822227

mailto:JOSEPH@JOSEPHCREATIVE.CO.UK
http://www.josephcreative.co.uk/

